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Y O U R  C O M P A N Y

HEADLINE

SUBHEADLINE

C O M P E T I T O R  A

HEADLINE

SUBHEADLINE

C O M P E T I T O R  B

HEADLINE

SUBHEADLINE

C O M P E T I T O R  C

HEADLINE

SUBHEADLINE

Yes No

Yes No

Yes No

Y O U R  R E S U L T
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E X A M P L E :  V A N T D A L
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15 min

30 min

60 to 90 min

20 min

45 min

20 min



F I L L  I N

E X A M P L E :  V A N T D A L
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C O P Y  T H E S E

Google Odoo partner [country] Odoo [sector] [country] ERP for [sector] [city]

Odoo partner
directory

ChatGPT or
Perplexity

Which Odoo partner should a [sector] company with [size] employees in
[country] choose?

Who are the best Odoo implementation partners in [country] for [sector]?

LinkedIn

L O G  W H A T  Y O U  F I N D

PARTNER
GOOGLE
ORGANIC GOOGLE ADS

ODOO
DIRECTORY AI ANSWERS LINKEDIN YOUR CLIENTS TOTAL

E X A M P L E :  V A N T D A L
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speed price experience partner level

closeness quality a sector a business result

everyone SMEs mid-market enterprise

a sector a role

years in business number of projects

partner level client logos

case studies with numbers awards

nothing specific

H O W  T H E Y  W I N  D E M A N D

Runs Google Ads on Odoo keywords (check Google Ads
Transparency Center)

Ranks on Google for Odoo + their country

Appears in AI answers (from move 02)

Runs LinkedIn or Meta ads (check LinkedIn Ad Library and
Meta Ad Library)

Publishes content regularly: LinkedIn, blog, video

Shows case studies with measurable results

Offers something to download, book or try
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0 3  S C O U T I N G

E M P T Y  C A R D  F I E L D S

P L A Y E R

H O M E P A G E  H E A D L I N E

L I N E  U N D E R  I T

T H E Y  P R O M I S E

T O  W H O M

T H E I R  P R O O F

T H E Y  W A N T  T O  B E  K N O W N  A S  T H E

H O W  T H E Y  W I N  D E M A N D

Google Ads

Ranks on Google

AI answers

LinkedIn / Meta ads

Content

Case studies with numbers

Offer

M A I N  C A L L  T O  A C T I O N

S C O U T ’ S  N O T E :  O N E  S T R E N G T H ,  O N E  W E A K N E S S

E X A M P L E :  P A R T N E R  B  ( F I C T I O N A L )

P L A Y E R

H O M E P A G E  H E A D L I N E

L I N E  U N D E R  I T

T H E Y  P R O M I S E

T O  W H O M

T H E I R  P R O O F

T H E Y  W A N T  T O  B E  K N O W N  A S  T H E

H O W  T H E Y  W I N  D E M A N D

Google Ads

Ranks on Google

AI answers

LinkedIn / Meta ads

Content monthly

Case studies with numbers

Offer free demo

M A I N  C A L L  T O  A C T I O N

S C O U T ’ S  N O T E
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GENERALIST SPECIAL IST

E X A M P L E :  V A N T D A L

GENERALIST SPECIAL IST
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IM
PL
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OPEN SPACE

A

B

C
D

E

Vantdal



0 4  T H E  M A P

T O  F I N D  W H A T  T H E Y  O W N T O  F I N D  W H A T  T H E Y  L E A V E  O P E N

P L A Y E R W H A T  T H E Y  O W N W H A T  T H E Y  L E A V E  O P E N

T H E  P H R A S E  A L L  F I V E  R E P E A T

E X A M P L E :  V A N T D A L
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T H E  C L I E N T  C A L L

E X A M P L E :  V A N T D A L

1 1



0 5  Y O U R  M O V E

T H E  L I N E

B E F O R E  A N D  A F T E R  (fictional examples)

B E F O R E A F T E R

E X A M P L E :  V A N T D A L
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T O U C H P O I N T S A Y S  I T P A R T L Y D O E S N ’ T

T H E  L A S T  C H E C K

E X A M P L E :  V A N T D A L
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T H E  F I E L D

T H E  F I V E  P L A Y E R S

1 2 3 4 5

T H E  C R O W D E D  S P A C E T H E  O P E N  S P A C E

W H A T  O U R  C L I E N T S  S A Y  A B O U T  U S

O U R  L I N E

O U R  P R O O F F I R S T  T H R E E  T O U C H P O I N T S  T O  F I X

1

2

3
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C O M I N G  N E X T  W E E K
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